Five key marketing tips for the education sector
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Educational institutions offer noble services. However, this doesn’t mean that their services should
not be marketed. Similar to other businesses, learning institutions have to advertise their brand for
them to appeal to students.

There are very many schools, and it is up to you to prove to parents, guardians, and students why
your brand is the best. Here are marketing tips that learning institutions could adopt to make their
brand visible and ultimately increase student enrollment.

1. Use Social Media

Social media has revolutionized the marketing industry. More brands acknowledge that social
media is a powerful tool. Parents, guardians, and students are all on the various social media
platforms, and you can utilize these numbers to boost enroliment.

You can host live sessions on social media, where you can get an opportunity to answer questions
from any interested parties, host former students to share their experiences, and host events that
showcase why your school is impressive.

If you want to increase exposure to your school, you should consider working with social media
influencers. They usually have a large following on social media, and you can work with them to
reach out to your target audience.

2. Video Marketing Might Help

Human beings are visual creatures. They are most likely to watch a short video than read a post that
is advertising your services. While you can use an essay writing service to write a blog post for you
that markets your services, a video would be more effective. It allows people to see what your
school offers, including the features that make it unique.

You must remember that people have access to smart devices, which allow them to watch content
faster than before. Young people are always engrossed on their phones, and there is a probability
that your video will capture their attention much more than written content. Additionally,
technology has made life simpler; hence, producing a video is not a difficult task as it was before.

3. Use Customer Testimonials

Consumers are very skeptical, and they take time before they begin to trust what a business says.
However, it would help if you remember that consumers trust the word of other customers. You can
use customer testimonials to help you spread the word about what your school has to offer.

You can speak to current or former students and ask them to recommend your school on various
platforms, including social media. For example, current students could take photos and post them on
Instagram, with a caption about why they like the school so much. Former students can tweet about
their opportunities, past experiences, or jokes about leisure time. Such content is most likely to stir
prospective students’ interest, and they might inquire about the services that your school has to
offer.
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4. Consider Segmented Email Marketing

Gone are the days when people paid attention to generic emails. If you are trying to win students
over to your school, it is best to treat them uniquely. If you have a mailing list and are trying to
convince students to join your school, you should create unique email content for each group.

You can sort out the prospective students’ information to learn more about them. You can use the
data they supplied when they opted to receive emails to learn more about them. Once you get the
data, it is best to segment your mailing list and send personalized emails.

A prospective student is most likely to take you seriously if the emails you send address what they
are looking for in a school. Some will be impressed that you took the time to go through their
responses and customized information that fits their needs.

5. Have a Mobile-Friendly Strategy

Most students surf the web using their mobile phones. You must have a mobile-friendly website to
ensure that they can access your website and its content. If you have ads online, use platforms that
allow students to access them using phones.

Having a not mobile-friendly strategy can be detrimental because it means that you will lose
prospective clients. Additionally, they might spread the word to other prospective students that you
are not considerate of your target market.

Having a school does not guarantee that you will automatically get students. It will help if you put
effective marketing strategies to ensure that you reach out to your target market. It would be best
to remember that you are competing with other schools; hence, you should put effective strategies

to market your services.
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