
Introductory FAQs about Education Marketing 

1. What is social media marketing for educational institutions?
Social media marketing for educational institutions is no different from social media marketing for 
any business. It is a means to communicate targeted information, gain referrals, and cultivate strong 
brand connections with existing and prospective educational product or service users. 

2. What are the advantages of digital marketing for the education sector?
Digital marketing provides cost-effective, compared to traditional marketing methods, ways of 
introducing new educational products and services to a wide range of audiences. Allowing for both 
wide reach and precise targeting as well as accurate performance tracking of the campaigns. 

3. Why does your educational institution need a mobile-friendly website?
Most of the content on the web is accessed from mobile devices, meaning that anybody who wants 
to succeed in bringing a new educational product or service to market can not afford to not have a 
mobile-friendly website with an optimized landing page. 

4. How to use online reviews as an education marketing strategy?
Online reviews provide an invaluable opportunity to identify and address any issues with the product 
or service early on, highlight your brand’s strengths and competitive advantages, build relationships 
with existing customers and show potential customers how much you care. 

5. How to market education services with video content?
Listen to your audience, they will tell you what kind of video content to produce and where to 
publish it. Use analytics tools, like Google Analytics, to keep an eye on engagement metrics such as 
number of views, average view duration, average completion rate, audience retention, re-watches, 
click-through-rate, subscriber growth, peak live viewers, and other audience engagement KPIs. 

https://comboapp.com/higher-education-marketing-agency 

https://comboapp.com/higher-education-marketing-agency

